ARMX: CANADA'S INTERNATIONAL
EXHIBITIONS

ARMS

INTRODUCTION

ARMX is the controversial
Canadian exhibition of military tech-
nology held every two years to
showcase components for air, land,
sea and space systems. In carefully
orchestrated media campaigns, the
organizers of the exhibits, Baxter
Publishing, have attempted to por-
tray ARMX as an innocuous event
designed only to offer "training and
simulation" equipment for procure-
ment by the Canadian armed forces.
They have down-played the pres-
ence of major manufacturers of con-
ventional and nuclear weapons sys-
tems at ARMX and claim that no sell-
ing takes place. Organizers also try to
minimalize the importance of the
presence of official government
delegations from 60 countries.

To promote the exhibit lo-
cally they have emphasized the finan-
cial benefits enjoyed by businesses
which cater to the participants. Fo-
cusing on the profitability of ARMX
to~the producers of military equip-
ment and to community businesses
however ignores any consideration
of the moral implications of the arms
trade. Its affects on peace and human
rights are completely neglected.
Likewise the detrimental affect
which arms production has on the
Canadian and global economy are
ignored.

ARMX organizers have try

to build up a mythology about the ex-
hibit to dispell public disapproval and
outrage, They have consistently told
one sanitized story to the media,
while the story they tell when pro-
moting the exhibit to potential exhib-
itors and participants is quite differ-
ent. This booklet will dispell many of
the myths built up around ARMX by
examining a wide range of docu-
ments printed by the organizers of
ARMX for their promotional pur-
poses.

ARMX provides a forum for
cooperation between military indus-
tries, governments and the armed
forces of various countries. On the
exhibition floor, mingling among the
displays, are representatives of
these three branches of Canada’s
military-industrial complex as well as
many from abroad.

ARMX is far more than just
a forum for Canada’s military-indus-
trial complex. It is an unrivalled op-
portunity for Canadian arms indus-
tries to show off their wares to a
crowd of buyers and users of military
technology from around the world.
In addition, hundreds of military pro-
ducers from more than a dozen coun-
tries show off their deadly wares for
the Canadian market. Also on hand
are government officials represent-
ing dozens of countries, many of
which are widely known for their in-

volvement in wars and/or gross vio-
lations of human rights. All this
makes ARMX the most blatant mani-
festation of Canada’s involvement in
the international arms trade.

) As the glossy promotional
pamphlets for ARMX in both 1987
and 1989 state, there are three major
purposes of the show:

This same advertisement promoting
ARMX proclaimed:

This booklet has been researched
and written by Richard Sanders for
the Coalition tho Oppose the Arms
Trade (COAT).




A BRIEF HISTORY OF ARMX

ARMX ’83

ARMX was first held at
Mobile Command Headquarters in
St. Hubert, Quebec in April of 1983,
By the standards set by the recent
shows, ARMX '83 was quite mod-
est. Intended exclusively for the Ca-
nadian army, it was attended by only
78 companies, mostly Canadian but
also from 8 other countries. This first
ARMX was attended by about 3,000
military and industry participants.
They were charged an entrance fee
to recoup the $40,000 which it cost
the Department of "National De-
fence” to host the show.

An intemmal report prepared
by the staff of Lt. Gen. Francois Rich-
ard, evaluated the success of ARMX
‘83. It expresses the purposes of
ARMX to be; to familiarize the Cana-
dian armed forces with training and
simulation equipment, to alert mili-
tary industries to the equipment
wanted by the military, and to "foster
industry-to-industry relationships
between Canadian industry and
other sources of training devices and
to provide a forum for potential in-
vestment/industrial cooperation.”
(Kingston-Whig Standard Magazine,
Oct 14, 1989)

ARMX '85

Lt. Gen. Richard's report

was published in March 1985. It
anticipating the growth of ARMX ‘85,
noting that:
"since many exhibitors and visi-
tors will be from abroad, it is
reasoned that the exhibition will
provide the opportunity for Ca-
nadian firms to increase their
Jforeign sales" (op cit.).

ARMX '85, was indeed ex-
panded in scope. It included the
exhibition of equipment for the Cana-
dian navy and air force as well as for
the army. To accomodate this
growth, ARMX '85 was held at the
Uplands Air Force Base, in Ottawa.
There were six times as many com-
panies exhibiting at ARMX ’85. 161
companies came from across Can-
ada, and more than 100 came from 9
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other countries: Belgium, China,
France, Federal Republic of Ger-
many, Italy, Sweden, Switzerland,
the United Kingdom and the United
States. The number of particpants
also increased significantly to about
five thousand. Similarly, the cost of
organizing the exhibit increased to
about $50,000.

Both ARMX '83 and '85
were held in the hidden security of
military bases. Their secretive na-
ture, allowed them to completely
escape the notice of the peace move-
ment and the general public.

ARMX ’87

In the winter of 1985, the
Department of "National Defence,”
fearing public opposition to its open
involvement in a burgeoning arms
trade show, began searching for
some other government department
or private enterprise to take over the
management of ARMX '87. Three
government departments, including
Regional Industrial Expansion and
External Affairs were approached
but they turned down the pleas of
"National Defence.”

Two military associations;
namely the Canadian Chapter of the
American Defence Preparedness
Association and the Conference of
Defence Associations, competed
with Baxter Publishing for the right
to organize ARMX '87.

Finally, in 1986, the sole
rights for coordinating all future
ARMX shows was awarded to De-
fence Publications Ltd. for one dol-
lar. This division of Baxter Publishing
in Toronto produces the trade journal
of the armed forces, the Canadian
Defence Quarterly. As Perrin Beatty
noted in his message to ARMX ’87
participants, this was “the first such
exhibit conducted entirely by private
industry” (ARMX ‘87 Preview, p. 3).

Why ARMX was privatized
is revealed in a confidential memo
from then-commander of the Cana-
dian Forces, Gen. Gerard Thériault
to the Minister of ‘“National De-

fence.” This memo, dated July 8§,
1985, accurately foreshadowed the
widespread public opposition which
future ARMX shows would receive.
It was gained through an “access 1o
information” request by Kingston
Whig-Standard reporter, Jeff Outhit.
Thériault explains his reasons for
wanting to privatize ARMX:

"we now have an activity that
started quite innocently as a
training technology exhibition,
intended primarily to acquaint
Canadian Armed Forces per-
sonnel with evolving potential
of the discipline but which has
now grown into a major defence
exhibition.... the public percep-
tion of the CF [Canadian
Forces] promoting  defence
equipment sales and military
hardware has a self serving
character to it that is net attrac-
tive and is likely to engender
negative reactions in large sec-
tions of the public vis-a-vis the
armed forces" (Whig Standard
Magazine, Oct. 14, 1989)

Harvie André, then-associ-
ate "defence" minister, agreed with
Thériault, who then ordered his staff
to arrange "our maximum disconnec-
tion with this activity" (Whig Stan-
dard Magazine, p. 6).

Privatizing ARMX had sev-
eral noticable affects. 1987 was the
first year that ARMX was held in a
public place, namely Lansdowne
Park, home of the Ottawa Exhibition.
ARMX °87 was also much larger than
previous shows. The displays cov-
ered over 100,000 square feet of
space; filling the hockey arena, 3
large exhibition halls and a huge area
of the fairgrounds outside. Accord-
ing to "ARMX ’87 in Review” (a
glossy press release from Baxter
Publishing), the event was “Can-
ada’s largest defence exhibition to
date.”

260 military companies used
elaborate displays to exhibit their
hardware at ARMX ’87. In addition to

COALITION TO OPPOSE THE ARMS TRADE




the ten countries, which exhibited at
the previous show, ARMX °’87 had
companies from five additional coun-
tries: Austria, Holland, Hong Kong,
Israel and Norway. Italy, however,
did not send any companies in 1987.

ARMX 89

In 1989, the show expanded
even more. It covered “125,000
square feet of indoor exhibit space,

and 90,000 square feet of outdoor: ¥

displays.” “ARMX ’89 Review,” in
the Canadian Defence Quarterly
(June 1989), goes on to state that:

"With 464 exhibitors from six-
teen countries, and with in ex-
cess of 15,000 military and civil-
ian visitors to the show, ARMX
has taken its place among the
premier military equipment ex-
positions in the world."

ARMX ’89 exhibitors in-
cluded companies from the 14 coun-
tries previously listed as well as Aus-
tralia, Denmark, Italy and New Zeal-
and. Nine of Canada’s ten provinces
also had special group exhibits spon-
sored by their governments.

As well as expanding in size,
ARMX ’89 also expanded in its
scope, adding several new develop-
ments over previous shows. It was
awarded the official United States
Department of Commerce Trade
Fair Certificate. This prestigious
certificate ensured that there was a
strong showing from south of the
border. About 55 American compa-
nies exhibited at ARMX '89. Another
new feature in 1989 was the addition
of police equipment to the exhibition.
Corresponding with this addition to
the displayed material, ARMX ’89
also added a new category of visitors
who could attend the exhibit free of
charge, namely, Canadian and for-
eign police and security forces.

,ARMX '89 was also the fo-
cus of widespead opposition to the
arms trade. For a description of the
Coalition to Oppose the Arms
Trade's campaign against ARMX ‘89
please turn to the section on opposi-
tion to ARMX later in this booklet.
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THE FUTURE OF ARMX: ARMX ’91

Despite the thawing of the cold war, and the elimination of an
“enemy” to rationalize massive military expenditures, the arms trade contin-
ues. The next ARMX, scheduled for May 21-23, 1991 may even be larger than
previous shows. Companies will be forced to employ even more aggressive
tactics to promote their sales and acquire contracis.

An interesting twist to
ARMX ’89 is that the longstanding
theme of past shows, namely “Train-
ing and Simulation,” has been
changed. Ironically, the theme of
ARMX ’91 is being advertized in mili-
tary publications as: “Training for
Peace: Defence Technology of the
Future.” This ties into the prevailing
mythology summarized by the slo-
gan: "Peace through Strength.” It is
also reminiscent of the ancient motto
from imperialist Rome, "If you want
peace, prepare for war."

Canadian military apolo-
gists are however quick to hold up
this country's long tradition of partici-
pating in the United Nations'
"Peacekeeping” operations as a ra-
tionalization for events like ARMX.
However, during the fiscal year 1989-
90, the Department of "National
Defence"” will spend only 0.6 percent
of its budget on "Peacekeeping” ef-

forts ($88,096,000).

A more significant change
however is that ARMX will no longer
be able to rent Lansdowne Park,
where it has been held since 1987.
Last year, due to widespread opposi-
tion to ARMX, generated by largely
by COAT’s campaign, the City of Ot-
tawa passed a resolution banning all
future “arms shows” from city prop-
erty.

On June 26, 1990, the new
home of ARMX was announced. It
will be held at the Carp airport in
West Carleton, just outside Ottawa.
The $5 million facility will also house
permanent "aerospace and high
technology exhibits." Eric Craig, the
Mayor of West Carleton, sees the
new location "as a tremendous thing
for the region." Meanwhile, many
outraged area residents are begin-
ning to organize local opposition to
the prospect of ARMX '91 in Carp.
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THE EXHIBITORS

Company representatives
are on hand at all of the ARMX
booths to promote their multifarious
military products with -elaborate dis-
plays using photographs, videos,
music, elaborate models, computer
programs, high-tech graphics and
glossy brochures. Some booths also
give away food, alcoholic beverages
and cute gimmicky gifts to promote
their hardware.

Covering more than 200,000
square feet of space, are exhibits of
everything from sophisticated com-
puter equipment, communication
systems and training/simulation de-
vices to tanks, armoured personnel
carriers, machine guns, a helicopter
and a howitzer. An advertisement for
ARMX 87, in the Canadian Defence
Quarterly, detailed a range of prod-
ucts which exhibitors were invited to
market:

AIR: Air Defence Systems. Avion-
ics. SAR. Radar Reconnaissance.
Power Plants. Aircraft Maintenance
Equipment. Ground support Equip-
ment. Weapons systems. Military
Aircraft. Command and Control
RPV’s [Remotely Piloted Vehicles].
Laser technology. Computers.
Training equipment and simulators.

LAND: Ground weapons systems.
Combat Vehicles. Logistical equip-
ment. Training and simulation. Bat-
tlefield support equipment.  Civil
defence. Ordnance. Defence Com-
munications.  Detection equipment.
Para-military equipment.

SEA: Mine warfare. Navigation aids.
Propulsion systems. Naval Vessels.
ASW [Anti-Submarine Warfare].
ECM [Electronic Counter-Measures].
Naval weapon systems. Shipboard

equipment. Subsurface technology.
Naval electronics. Surveillance and
detection.  Electro-optical systems,

Naval aviation. Naval Logistics.

The cost of exhibiting in one,
of the indoor halls at ARMX is $2,500
for a standard 8 by 10 foot booth
space. Outdoor exhibits cost $2,500 for

the first section of 250 square feet and
$500 for additional ones. Corporate
exhibitors also paid $50 per day or $100
for the three days. With 462 military
companies occupying about 2500
booth spaces it is obvious that ARMX

is indeed a profitable enterprize, rais-
ing millions of dollars for the organiz- '

ers.

Numerous Canadian com-
panies making components for nu-
clear weapons systems also exhib-
ited at ARMX '87. A complete list of
such companies is however impos-
sible because many do their busi-
ness secretly through the Canadian
Commercial Corporation in Ottawa.
Some of the American companies
exhibiting at ARMX are known to be
major nuclear weapons systems
producers such as: General Dynam-
ics, General Electric, Lockheed,
McDonnell Douglas. In fact, these
four companies are the four largest
nuclear weapons contractors in the
United States. Wolfgang Schmidt,
coordinator of ARMX ’87 and ’'89
explained the benefits to Canadian
companies of having these giant
American prime contractors:

The smaller Canadian companies
which display here at ARMX, they can
show their wares to the world and they
can rub shoulders with some of the
bigger companies like, let’s say, Gen-
eral Dynamics or General Electric and
maybe they pick up a subcontract here
or there (interview at ARMX 87 with
Richard Sanders for CKCU FM)

It may be hard to imagine,
but West German tank maker
Krauss-Maffei Inc. is giving away
animal-paw barbecue mitts and
googly-eyed leopard heads to pro-
mote its Leopard 2 tank.

Canadian Arsenals Ltd. of
Montreal has one that’s nothing
fancy, but Henri Laporte, director of
marketing and intemnational sales,
says it’s been proven durable and
cost-effective.

“These were used by the millions
in Vietnam,” he said. The mine is
about the size of a small coffee cup,
but it contains one-and-a-half ounces
of explosives. It doesn’t need a trip
cord or remote control switch to set
it off.

“If you step on that, there goes
your leg. 1t’ll blow a hole clear to your
knee cap,” he said.

Laporte’s visitors got bullet key-
chains . promoting the company’s
extensive line of munitions.

(Mike Urlocker,
May 24, Al)

Ottawa Citizen,
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THE BUYERS

The contract signed by
Baxter Publications commits it to
"promote, organize and manage
ARMX in such a way as to attract
exhibitors from around the world and
Canada” so they can sell to the Cana-
dian armed forces. However, this
legal contract also commits Baxter
to:
"promote, organize and manage
ARMX so as to allow ARMX to
play a role in allowing Canadian
manufacturers to display their
capabilities in the field of train-
ing and simulation and to foster
possible co-operation for export
potential" (Kingston Whig Stan-
dard Magazine, Oct. 14, 1989, p. 6)

Nothing in the contract however pre-
vents Baxter from expanding the
show to exhibit more than just train-
ing and simulation equipment. This is
exactly what they have done.

In an interview with Jeff
Outhit of the Whig Standard, ARMX
organizer Wolfgang Schmidt stated:
"By marrying the Canadian
manufacturing sector with the
NATO countries manufacturing
sector we have established a lot
of export opportunities. This
was something we were very in-
terested in because we feel that
« I personally feel that Canada,
in the international export mar-
ket, is not as aggressive as
some other countries."

The department of External
Affairs is responsible for promoting
the sale of Canada's military equip-
ment overseas. This is done through
representatives stationed in Can-
ada's embassies. External Affairs
uses the opportunity presented by
ARMX to familiarize its agents with
military technology available for ex-
port. As stated in the ARMX ‘89 Pre-
view,
"External Affairs Commercial
Counselors also will visit the
show to take note of the export
opportunities for Canadian com-
panies” (p.22).

ARMX is also visited by
high-ranking political and military
delegations from most if not all of the
exhibiting countries. More disturb-
ing however is the fact that dozens of
third-world countries, known to
have purchased military hardware
from Canada in the recent past, were
also in attendence. A pamphlet for
ARMX ’89 states that the show was
attended by “visitors from over 50
countries.”

In an interview with Richard

Sanders on June 2, inside ARMX 87,
Wolfgang Schmidt explained the
reasoning behind inviting these third
world countries:
"The other countries, the ones
which are not displaying here,
they are delegations from for-
eign countries. They come over
here and they see what the
Canadian industry has to offer.
ARMX is a fantastic opportunity
for Canadian industry to display
that we've an industrial base
here which is not readily recog-
nized around the world. One of
the objectives of ARMX is to get
Canadian industry exposed to
the international world to show
them that we could produce
something....

I know that all the em-
bassies [excluding Warsaw Pact
nations] who are stationed here
in Ottawa have received an invi-
tation and many of them have
sent word back home .. and
they have sent us word that they
are coming .. I know for ex-
ample there will be a delegation
from Korea here, there will be a
delegation from Argentina
here."

The presence of specific
delegations from other human rights
violating governments is confirmed
in the official pamphlet - “ARMX ’87
in Review” which gtates:

"High ranking delegations came
from near and afar, from such
countries as France, United

States, Israel, West Germany,
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Netherlands, Chile, South Ko-
rea, Taiwan, Sweden, Norway
and China."

Norm Ovendem, reporter

for the Edmonton Journal, who at-
tended ARMX '89, wrote:
"A B.C. firm, Aim Industries,
said it was hoping to obtain an
export permit to sell stun gre-
nades to Taiwan's police depart-
ment. And Chile's military at-
taché to Canada, Col. Gabriel
Alliende -- wearing uniform and
dark glasses -- avidly examined
a 105-mm howitzer at a British
sales booth" (May 24, 1989).

On May 11, 1989, prior to an
hour long debate/call-in show on
Skyline Cablevision, Wolfgang
Schmidt explained to Richard Sand-
ers of the Coalition to Oppose the
Arms Trade that all embassies listed
in the Ottawa phone book, except the
Warsaw Pact nations, had again
been invited to ARMX '89.

With this information, one
can state the following: About 89 em-
bassies were invited to send dele-
gates to ARMX ’89. Of these, it is
known that 38 have purchased
weapon systems with Canadian
components and are engaged in war
and/or human rights violations. In
addition, six of the invited countries
are known to have sold weapon
systems containing Canadian com-
ponents to countries engaged in war
and/or violating human rights.

Exemplifying the extreme
hypocrisy of Canada’s rhetoric on
human rights, External Affairs Minis-
ter Joe Clarke defended the South
African government’s “right” to have
embassy delegates at ARMX '89.
Clarke was being questioned by
NDP MP Bill Blaikie at the 'Standing
Committee on External Affairs and
International Trade' on May 11, 1989.
Clarke said: “If they [South Af-
rica] are there, they have a right
to be there” (2:12).




Although the federal gov-
ernment no longer organizes
ARMX, its presence is, never-the-
less, indispensable. All Canadian
(and foreign) military and govern-
ment employees are granted free
admission to ARMX. High ranking
government officials grant photo op-
portunities, cut ribbons, make
speeches to the converted and take
seats at the head table during the gala
dinner. The ARMX ‘89 Catalogue
and ARMX '89 Preview contain offi-
cial welcoming messages from the
minister of "National Defence" and
the chief of Defence Staff, respec-
tively.

ARMX has also been used
by the federal government to make
important policy announcements.
For instance, the "Defence White
Paper" was released simultaneously
with the final day of ARMX '87!

The Canadian government
also pays ARMX for booth spaces.
At ARMX '87, for instance, the Cana-
dian Commercial Corporation, the
departments of Regional and Indus-
trial Expansion, External Affairs
(Export Controls Division) and four
sections of "National Defence" (Air,
Maritime and Mobile Command and
"National Defence” Headquarters)
each had booths.

The Canadian government
is certainly not a passive observer of
the Canadian arms industry, it is its
most generous mentor. Through the
Defence Industry Productivity Pro-
gram (DIPP), hundreds of millions of
dollars are given to companies every
year t0 encourage and increase their
production and export of military
hardware. This reflects the govern-
ment’s policy of promoting conver-
sion to war industry. Over the last
decade the amount of these grants
has skyrocketed from an average of
50 million per year through the 1970's
to its present rate of $250 million per
year. Of the top 15 recipients of DIPP
grants, 12 attended ARMX in 1987:
Pratt and Whitney, De Havilland, Ca-
nadair, Litton Systems, McDonnell
Douglas, Bell Helicopter, Canadian
Marconi, General Motors, CAE
Electronics, Spar Aecrospace, Gar-
rett Manufacturing, and DAF Indal.

FEDERAL GOVERNMENT

“National Defence”

“During 1990-91 the Depart-
ment estimates it will spend approxi-
mately $268 million on research and
development and $2.819 billion on
new equipment....

The Department also has
key responsibilities for defence in-
dustrial preparedness and maintains
a Directorate of Defence Industrial
resources (DDIR) under the Direc-
tor General of Supply Policy and
Defence Industry. DDIR’s responsi-
bilities include industrial analysis,
industrial preparedness and indus-
trial development. DDIR represents
a good initial contact for industry
requiring assistance on defence in-
dustrial related matters.”

Industry, Science and
Technology

“The Minister, Industry Sci-
ence Technology has the mandate to
plan and implement industrial sup-
port programmes pertaining to re-
gional industrial development and
trade and commerce considerations
in Canada, including programmes
for defence industries, when appro-
priate. For the defence industry, the
most important programme admini-
stered by Industry Science Technol-
ogy Canada is the Defence Industry
Productivity Program (DIPP). The
main objective of DIPP is the devel-
opment and maintenance, across
Canada, of strong defence related
industries which are capable of
competing successfully over the
long-term in domestic and export
markets. Assistance is provided
towards the eligible costs of re-
search and development, source
establishment, capital assistance
and marketing including feasibility
studies.”

(Source: These. four summaries are
from theCanadian Defence Industry
Guide, published by Defence Publi-
cations, a division of Baxter Publish-
ing which organizes ARMX.)

Supply and Services

“Under the Defence Pro-
duction Act, the Minister of Supply
and Services has ‘exclusive authority
to buy or otherwise acquire defence
supplies...required by the Depart-
ment of National Defence’ and ‘ex-
amine into, organize, mobilize, and
conserve the resources of Canada
contributing to, and the sources of
supply of, defence supplies and the
agencies and facilities available for
the supply thereof..and generally
shall take steps to mobilize, con-
serve and coordinate all economic
and industrial facilities in respect of
defence supplies.’

External Affairs

“The Department of Exter-
nal Affairs (DEA) has primary re-
sponsibility over Canada’s defence
trade. Specific defence trade-related
responsibilities include: interna-
tional cooperative research, devel-
opment and production agreements,
defence equipment exports, export
control (with DND), policy recom-
mendations for industrial benefits,
and government-to-government
contracts....

Within the department of
External  Affairs, the Defence Pro-
grams Branch has primary responsi-
bility for defence marketing....

The Department of External
Affairs supports the Canadian de-
fence industry in a variety of ways
including negotiating research, de-
velopment and production agree-
ments, negotiating and implement-
ing agreements through steering
committees and working groups to
alleviate impediments to trade; trade
commissioners who are stationed
abroad and represent individual
companies, as well as accompanying
representatives of these companies
on trade fairs and missions; organiz-
ing and funding incoming/outgoing
missions and conferences and semi-
nars.”
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PROVINCIAL GOVERNMENTS

ARMX is also an opportu-

nity for Canada's provincial govern-
ments to demonstrate their support
for military companies. Over the
years, ARMX has attracted more and
more provincial governments to rent
exhibition space. As reported in the
ARMX ‘89 Preview:
"'We had no provinces repre-
sented at the first show, two at
the second, and six at the third,"
says Col. Northrup, "For the "89
show, nine provinces will ex-
hibit. The increased provincial
involvement is encouraging
because it means enhanced
export possibilities for our ex-
hibitors." (p. 22)

ARMX '87 actually had exhibits spon-
sored by 7 provincial governments:

“There were claims that ARMX
was supported by taxpayers,
which is totally untrue. We are a
private enterprise and do not
receive subsidies from the gov-
ernment, unlike some of the
protesters.”

(Wolfgang Schmidt, letter to the edi-
tor, Ottawa Citizen, June 11, 1989,

A8)

In 1989, controversies arose over provincial government's which used taxpay-
ers money 1o subsidize the expenses of military companies attending the
ARMX show in Ottawa. Here are some press clippings on this issue:

BRITISH COLUMBIA

“The B.C. government
booked space, provided the booths
and contributed to receptions given
by B.C. businesses that had displays
at ARMX, an international arms fair
held last week in Ottawa.

Intemational Business Min-
ister John Jansen said he didn’t have
the exact figure of how much taxpay-
ers’ money was spent on the arms
exhibition, but would make it public
when he had the information.

In response to questions
from Tom Perry (NDP-Vancouver-
Point Grey), Jansen also refused to
give a commitment that the govern-
ment would support only businesses
that aren’t developing weapons
technology and are not directly in-
volved in the arms trade.”
(Vancouver Sun, May 31, 89, D3)

ONTARIO

“At Queen’s Park, New
Democrat Richard Johnston said the
Ontario government should not be
spending $20,000 to assist exhibitors
at the show, The Star’s Alan Story
reports.

Taxpayers’ money is help-
ing arms merchants bring “death and
destruction to repressive regimes all
over this world,” the Scarborough
West MPP told the Legislature.

; The provincial government
has helped by providing industry
contacts, he said.”

(Toronto Star, May 25, 1989, Al4
Trish Dyer)

ALBERTA

“The government is also
providing up to $10,000 each to Al-
berta companies participating in
ARMX ’89.

That money is available to
any company that attends an indus-
trial conference, D’arcy Levesque,
Economic Development spokes-
man, said.

It is not limited to the de-
fence industry, but some of the 22
Alberta companies which are at
ARMX ’89 have said they will apply
for the grant.”

(Edmonton Journal May 25 B2, Brian
Laghin, Norm Ovenden)

“At least five of the Alberta
companies which took part are seck-
ing subsidies for expenses.

Darcy Levesque of the Al-
berta Department of Economic
Development said the department
has no problem assisting Alberta
companies despite the controversial
nature of the show.”

(Calgary Herald, June 1 1989 Al8)
CP
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