The Big
Four

America’s four biggest weapons manufacturers, Lockheed Martin,
Boeing, Raytheon and TRW receive one out of every four dollarsdoled
out by the Pentagon. Inthe corporate welfare programknown as” Mis-
sile Defense,” the Big Four’s monopoly is even more complete — they
have received about 60% of all these contracts.
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Nukes & "Missile Defense”

ockheed Martin (LM) is the

L world’s largest weapons pro-

ducer, and a magjor contractor

for nuclear weaponsand “ Ballistic Mis-
sile Defense” (BMD).

LM isthe prime contractor for
the Trident Il multiple-warhead ballis-
tic missile, for Trident submarines. It
istheonly long-range U.S. nuclear mis-
sile now in production. As prime con-
tractor for the DoE-funded, SandiaNa-
tional Labs, LM also designs and pro-
duces other nuclear warheads. LM has
amajor subcontract at the Nevada nu-
clear test site to carry out “subcritical
testing” that exploit loopholes in the
Comprehensive Nuclear Test Ban
Treaty (whichtheU.S. hasnot ratified).

As it profits from making the
next generation of nuclear weapons,
LM isasoheavily investedin BMD. It
isthelead contractor for Theater High-
Altitude Area Defense (THAAD), de-
signed to intercept medium-to-long-
rangeballistic missiles. AlthoughLM’s
THAAD failed in 6 out of 8 tests, its
contract was extended for another $4
billion. LM a so: (a) designsand builds
vehicles to launch the interceptor and
“kill vehicle’ for land-based version of
“NMD;” (b) isthe prime contractor for
the Space-Based I nfrared System-High,
a“MissileDefense” early warning sys-
tem plagued by cost overrunsand tech-
nical problems; (c) isamajor contrac-
tor for the Space-Based L aser program
scheduled for its first test in 2012 and
(d) playsacentra rolein“Team ABL,”
apartnership with Boeing and TRW to
design and produce Airborne Lasers.

Lockheed Martinwill also profit
handsomely from sea-based approaches
to missile defense, since many of the

proposed sea-based interceptors use
LM’s AEGISair defense system.

Influence Peddling
LM isthe“leader of the PACS’ (Politi-
cal Action Committees) among U.S.
weapons makers. The Center for Re-
sponsive Politics, says LM made over
$10.6 million in contributions to can-
didates and party committees between
1990 and 2000, including $3.4 million
in the run-up to the 2000 elections.
LM was the top corporate con-
tributor to members of the House
Armed Services Committee (1999-
2000), and among the top ten contribu-
torsto the powerful House Appropria-
tions Committee. LM hasstrong tiesto
both major parties. Its VP, Bruce
Jackson, was a top fundraiser for the
1996 “Dole for President” campaign,
and was chief drafter of the Republi-
can party’s foreign policy platform in
2000. Former LM board member and
major shareholder Bernard Schwartz,
the CEO of Loral Space, wasatop soft
money donor to the Democrats in the
1996 and 2000 presidential elections,
giving $601,000 and $1.1 million to
Democratic committees in those elec-
tion cycles, respectively.

Civilian Contracts
LM has aggressively sought data
processing contracts at thefederal, state
and local levels. It'sInformation Man-
agement Systemsdivisionisused by the
Internal Revenue Service, theU.S. Cen-
sus Bureau, the states of California,
Floridaand Connecticut, and citieslike
New York and Washington, D.C.
Activistsin Texas and Califor-
niatargeted LM’sroleasamajor weap-
ons contractor to protest its “human
services’ projects. Its bid to take over
the Texaswelfare systemwasfoiled in
part by the Texas State Employees Un-
ion’s radio ads with the punch line:
“Do you want the company that gave

us the $3,000 toilet seat to run pub-

lic servicesin the state of Texas.”
The ad used the sound of atoilet flush-
ing in the background.
[Editor’s Note: In 2003, then Industry
Minister Allan Rock awarded LM the
contract for a2004 test run of the next
Canadian census. Despite widespread
protests, in October 2004, the Liberal
government finalized a $43.3-million
deal involving Lockheed Martin
Canadain the 2006 census.]

Global Presence

LM istheworld'slargest arms export-
ing company. Itsmost lucrative export
item isthe F-16 combat aircraft. It has
sold over 3,000 F-16sto overseas cus-
tomerssincethemid-1970s. Theclient
list for the plane includes Israel, Tur-
key, Pakistan, Indonesia, Taiwan, South
Korea, Thailand, Egypt and Venezuela.

In late 2001, the company won
what has been touted as “the largest
defense contract in history,” a$19 bil-
lion devel opment contract for the $200
billion Joint Strike Fighter program.
Customersincludethe U.S. Air Force,
Navy and Marines, and the UK Navy
and Air Force. Potential customersin-
clude Germany, Turkey and Isragl.

Former company CEO Norman
Augustinewasamajor |obbyist for the
more than $7 billion per year handed
out by the U.S. government to U.S.
armsexportersto help them hawk their
products around the world. Both Au-
gustine and company VP Bruce
Jackson promoted the expansion of
NATO, in the hopes of selling weap-
onsto new NATO member states.

In 2000, LM received thelarg-
est finein the history of the U.S. Arms
Export Control Act forillegal transfers
to Chinathat may have been utilizedto
improveits ballistic missiles.

Sour ces: Prepared for the Arms Trade
Resource Center using company docu-
ments, annual reports, contract data,
Pentagon pressrel eases, Defense News,
Aviation Week and Space Technology,
and Jane's Defence Weekly.
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